
X-CELLR8 MARKETING MANAGER - SPRING 2021

Overview: Our first in-house Marketing Manager will likely be a creative genius, with the ability
to keep their projects on track and within budget. With plate-spinning brilliance, they will support
our small team by executing multiple marketing projects and programs, both short and long term
and help us grow our client base, champion animal-free-testing and grow our presence
internationally.

We’d be really pleased to meet someone with experience in bioscience, technology or
pharmaceuticals, ideally from a successful startup environment. 3-5 years of experience would
be great, with a year’s management experience a bonus.

In short, the successful candidate will work overseeing our Marketing Executive and be
responsible for the creation and management of assets, delivery of multi-channel campaigns,
and the successful execution of event participation, media partnerships and PR communications
throughout the year. In the next 3-6 months, a website redesign will be an exciting project which
they will be leading on.

Who are X-CellR8?
X-CellR8 are a female-founded, 13-year old SME whose mission is to change the way that we
develop consumer products by eliminating animal testing from new product development and
registration. We have led the industry in discovering other ways to comply with regulations whilst
ensuring no animals are harmed in our testing of chemicals, ingredients and cosmetics.

Backed by Innovate UK and Horizon 2020, we have been able to create a team of 17 individuals
all dedicated to the highest quality testing standards for our clients and creating innovative new
ways to eliminate animals from supply chains and bring products to market as quickly as
possible.

Why does our work matter?
As an industry leader in this space with a stellar reputation, we need to continue to innovate and
educate our clients and the industry at large on why rejecting animal products and animal
testing will give their products an edge in the marketplace.

By creating a platform to drive change, we aim to help other companies in the industry also
eradicate animal testing from their services and help to educate consumers on why their
choices are important. We will also be launching a crowdfunding campaign to assist in these



efforts to draw attention to the need for further research to prove that the consumer of tomorrow
will be an ethical one who will use their choices to exercise their values.

At our core, we believe:

1. Choosing cruelty-free and animal-free should be the same
2. Labelling products as vegan and vegan-tested makes them attractive to ALL consumers

- the most inclusive approach
3. There is no need to use animals or animal-based ingredients, or test on animals for

consumer products.

What will you be doing?
A special opportunity to join an award-winning company in international expansion mode, with
incredible ambition for the years to come.
Reporting to our CEO, this role is autonomous and will have a huge impact in helping to
accelerate our presence across the ingredients, chemical and cosmetic brands categories
internationally. Naturally each of these will require specific messaging as well as targeted
campaigns which will fall under your remit and direction.
You’ll lead on the creation of incredible assets and campaigns for our own channels, and help
us develop webinars and educational content to spread the word about our innovative
technology.
You will do everything you can to make our website reflect the innovative, friendly and ethical
values we have whilst engaging our visitors to get involved and submit questions – this includes
working with external partners on design, functionality, and user experience.
You support our PR activities and ongoing partnerships with both a proactive and responsive
approach.
You will be using data and analytics to increase website traffic and conversion rates and
improve ROI for marketing spend so there is a need to be numbers savvy and good with
spreadsheets.
Organising our presence and attending consumer and trade events online and offline.
Ongoing market research – keeping a close eye on future market trends and appetites.
Supported by a talented Marketing Executive who will report directly to you who will be looking
after social media channels and assisting with campaign execution.

Who are we looking for?
Someone self-motivated, a strong leader who is full of good ideas, with a passion for animal
protection, effective advocacy skills and data-led decision making.

We are leading the industry, and for us to stay there, you will need to have a creative streak that
is rare in these fields, but will make people sit up and notice.

The ideal profile:

● Creative and good with words… because no one likes a boring caption do they?



● Organised – ideally someone with experience tracking a budget, creating projects and
working to deadlines.

● Diligent, detailed and efficient – you will need to check your own work for typos!
● A strong communicator who can deal with our finance team one minute, and a scientist

the next!
● Resourceful and smart with the time spent with colleagues and company funds.
● A great manager - compassionate, helpful and empathetic.
● Ability and interest to work cross-functionally, we’re a small team and believe that strong

collaboration will take us further than working in silos.
● Honesty & integrity – a conviction in your work to improve your small patch of the world

for yourself and for others.
● Culturally sensitive: aware of the different communication styles and efficacy of

marketing tactics across different business environments and cultural norms.
● Positive attitude, proactivity and a tenacious character: our business can bring about

controversy so being comfortable reacting quickly to unexpected opportunities and
challenges is going to be important too!

Other stuff:
As a start-up, everyone who joins us needs to be ready to roll up their sleeves and carry out
tasks away from their core focus because – they just need to get done. That could be hosting
tours of our facilities, writing letters to government ministers to help affect policy change or
creating petitions to help educate consumers. If it needs to be done, we do it!

From our side:

● A competitive salary that fairly recognises your experience and potential.
● 25 days paid holiday plus bank-holidays – we care about our team’s wellbeing, so we

make sure you have time to fully switch off, rest, and recharge.
● Flexible working hours – We’re not a 9-5. No-one will tap their watch if you prefer to start

late and finish late because you like to go to the gym before work. Our focus is on your
ability to deliver for the business, not your ability to keep strict working hours.

● A values-led working environment that encourages putting people first, honesty, curiosity
and leadership.

● The chance to have a meaningful impact
● Flexibility - we want to foster a working environment which fits into our people’s lives. If

you feel you can do your job 4 days a week - come and talk to us about it.
● There’s no such thing as a silly question. Ask and any team member will happily spend

time with you to help you succeed in your role.

As a small, albeit growing, team you’ll be exposed to – and have the chance to contribute
towards – challenges and projects at all levels and in all areas of the business. A good idea is a
good idea, regardless of the experience or seniority of who came up with it.


